
Title: Product Information 
Bates Number : 03537131-03537132
URL: http://legacy.library.ucsf.edu/tid/tqn61e00/pdf

This is the famous Lorillard memo which states: “the base of our business is the high school student..” It was 
written by a Lorillard salesperson to Curtis Judge, the President of Lorillard.
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Title: Camel Y&R Orientation
Bates Number : 507241613-507241838
URL: http://legacy.library.ucsf.edu/tid/sdj54d00/pdf 

This lengthy 1989 R.J. Reynolds (RJR) document discusses the importance of young people to tobacco industry 
profits.
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Title: Our target is (more) downscale…
Bates Number : 515603998-515604000
URL: http://legacy.library.ucsf.edu/tid/pbs92d00

This 1989 marketing document summarizes RJ Reynolds’ “target market,” mostly “kids,” who do not attend 
college.
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Title: Research Planning Memorandum on Some Thoughts About New Brands of Cigarettes for the Youth Market
Bates Number : TIOK0034691-TIOK0034702
URL: http://legacy.library.ucsf.edu/tid/iiu91f00/pdf?search=%22502987357%22

Here, Claude Teague of RJ Reynolds’ research department complains that it is “unfair” that RJR cannot market 
cigarettes directly to the youth market.
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Title: The Decline in the Rate of Growth of Marlboro Red 
Bates Number : 2022849875-2022849880  
URL: https://www.industrydocumentslibrary.ucsf.edu/tobacco/docs/pkhy0125
This six-page internal memo was written in 1975 by Philip Morris researcher Myron Johnston. This document 
discusses why the sales of Marlboro Reds have declined, sighting particularly that less youth aged 15-19 are using 
the product.
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Title : 1975 Marketing Plans Presentation -- Hilton Head, September 30, 1974 
Bates Number : 501421310-501421335 
URL: https://www.industrydocumentslibrary.ucsf.edu/tobacco/docs/rlnp0094

This is a corporate marketing strategy document from a presentation given by a R.J. Reynolds Tobacco Company 
employee.
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Title : Youth Cigarette - New Concepts 
Bates Number : 170042014
URL : https://www.industrydocumentslibrary.ucsf.edu/tobacco/docs/hjfj0045

This document from 1972 was created by Brown and Williamson Tobacco Corp. and discusses new concepts for 
youth cigarettes.


