In this lesson, students will use the basic information

they learned in Lesson One to dive deeper into how the
tobacco industry markets its products. Students will be
able to identify the tactics tobacco companies use and will
be able to discuss how advertising affects daily choices.
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© Identify basic advertising and marketing principles:

® Discuss how tobacco companies market to specific age,
ethnic, gender and socioeconomic groups; and

© Explain how tobacco companies use promotional campaigns and
coupons to entice youth.

e Computer with internet access or computer with USB drive that contains videos
Copies of Looking at Tobacco Advertising factsheet
* Copies of advertisements
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e Warm-up and Introduction:

* Video and Discussion:

e Advertising Factsheet:

e Local Tobacco Advertising:

*  Tobacco Advertising in Magazines:
o Exit Ticket:
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* Have Post-It notes or scrap paper ready for the students as they walk into class.

*  Double check the sound for the video. If streaming the video from YouTube, ensure
you have a working internet connection.

* Have the discussion questions posted on the board.

» Either project the photos of tobacco advertisements from the computer or have
one handout of the images for each table.

* Have printed copies of the magazine advertisements ready to hand out.
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TOTAL TIME: 5 minutes

®

@ Watw-up

* As the students enter, give them a Post-It note and ask them to write
down one reason why they think people start smoking.

« After everyone has written down their idea, ask students to stand up and
talk to three other classmates and share their idea.

e Ask for three volunteers to share their idea.

NOTES
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TOTAL TIME: 20 minutes

®

@ Video and Discussion

* Choose one or both of the following videos to watch with students:

o Teens React to Cigarette Commercials (9:25)

> fittps://www.youtube.com/watch?v=6ZeiLwHKIds
o Through Our Eyes: NYC Youth on Tobacco Marketing (9:21)
> ittps://www.youtube.com/watch?v=HeBcohAjoQk

e “One of the reasons people start smoking is because tobacco companies
work hard to create advertisements to get people to think that smoking
will make them popular, attractive or happy. We are going to
watch a video about advertising and tobacco. As you are watching the
video, | want you to think about things that surprise you and if you have
ever seen these types of advertising in (name of city)

e Play the entire video.

* After the video is done, have students discuss with people at their table or
in groups of four, the following gquestions. Have the questions on the
board or projected on a PowerPoint slide. Give the students 5-7 minutes
to discuss the questions. Circulate around the room to ensure that
students are on-task.

1. What surprised you? ﬁ

2 .Have you seen examples of this in (name of city) ?
3. Why don’t people try to stop this type of advertising?

\ 4. What other things are advertised this way? j

TOTAL TIME: 5 minutes

®

@ Tobacco Adverdising Factshee! Activity

* Have a student pass out the “Looking at Tobacco Advertising” factsheet (pg. 37).
« Ask for student volunteers to read each bullet point.
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Tobacco advertising has specific goals. As you look at tobacco advertisements, you might see pictures
and words that:

* Make a person feel good about the fact that they smoke

*  Minimize how smoking makes people sick and kills a lot of people

* Imply that smoking makes one glamorous, sexy, and desirable

«  Remind people of good times with friends

e Pair smoking with financial success

*  Emphasize smoking as part of having a fun and exciting life

*  Make a person feel a part of something special

e Suggest that smoking and rebellion or being wild and free go together (question authority)
« Uniguely appeal to something important to a racial/ethnic group

* Suggest that people can use a tobacco product without ever having smoke in the room, thus
dispelling the issue about secondhand smoke
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TOTAL TIME: 10 minutes
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« Tell students to keep their factsheets close by as they will need them for
the rest of the lesson.

* Show students the first collage of different tobacco advertisements.

* Have students come up to the front and point to different advertisements
and explain what makes the advertising appealing to youth.

* If students are not able to come up with reasons why the advertisements
are appealing, ask the following questions.

1. Are the products advertised inexpensive or expensive?
2. What other products (food, candy, pop) are near the tobacco advertisements?

3. Are any of these advertisements trying to be witty or funny?
4. What types of colors are used on the advertisements?

* Repeat the process with the other images.
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This advertising is placed prominently
~ on the exterior of a store near
advertising for other popular products.

his advertisement was placed 0
sidewalk outside of a tobacco shop.
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This was taken at a gas station in
Minneapolis. Cheap prices on cigars make
these products-more youth-friendly.
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n Executive Branch ( . #w%  Home 20+  Find Friends

This page was found on Facebook
for Executive Branch cigars. The use
of celebrities, such as Snoop Dogg,
is a common industry tactic used to
appeal to youth.

*Eﬁjtive Branch Facehook Page,
July 2016

Home About Photos Likes More -

Company # Status [® Photo/Video

35,159 people like this

S, Executive Branch

The e-cigarette industry is not
subject to these restrictions.

*blu YouTube Video, July 2016

P »l ) 1:19/1:30

"Pilot" - Just You & blu (TV Commercial)
blu

Subscribe Eal .
bIU 43,934 views

-+ Addto b Share  see More e 322 B o7







TOTAL TIME: 20 minutes
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* Introduce the activity by telling the students “Now it’s your turn
to look closely at tobacco advertisements found in magazines.
I will give each of you copies of magazine ads. You will work
with a partner to answer the questions that are posted on the
board. When you're done answering the questions, you will
share what you learned with the group.”

1. Who does this advertisement target? (i.e. age, gender, ethnicity)

2. Why is this company targeting this group?

3. How is this advertisement trying to attract this group?
(look at your factsheet for help)

\;Do you think this advertisement will be successful? J

* Pair students off. Mix English language learners with native
English language speakers and mix students with different
genders and ethnicities. Many of these advertisements are
designed to attract specific demographics, so diverse grouping
will allow for a deeper conversation.

* Give each group of students 1-2 advertisements to work with.

e Give the students 5-7 minutes to prepare their presentation.

* Ask for volunteers to start presenting their information and
have every group share. If possible, project the advertisement
under a document camera. If that is not possible, have one
of the student presenters show the class their advertisement so
everyone can see it.

After everyone has presented, ask students the following
questions:

1. What were some tactics that showed up in different ﬂ
advertisements?

2. What were the differences between e-cigarette advertisements
and cigarette advertisements?

3. Why might these advertisements be successful in convincing

\;eople to start smoking? J
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Smell as Good

No Smoke, No Smell.
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Star Magazine: October 2013
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SURGEON GENERAL'S WARNING: Smoking
By Pregnant Women May Result in Fetal
Injury, Premature Birth, And Low Birth Weight.

30 WL VRO ToRAC0 £ [ il - .

Smg. ", OUA mg nacoline e per oxnetse by FTC
mend Actsl amount mayeny depencng on how
you ke, For T8 infi, visit v rjriamic.com
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SWEEPS ENDS 5/31M13

SURGEON GENERAL'S WARNING: Smoking
By Pregnant Women May Result in Fetal
Injury, Premature Birth, And Low Birth Weight.

#3
Essence: March 2013
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TAKE PRIDE IN YOUR

FLaVOR

spit-free, drama-fre

Camel SNUS—the ple

WARNING: Smokeless
tobacco I1s addictive.

4
(r Lavender (Minneapolis): October 6, 2011
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SURGEON GENERAL WARNING:
Cigar Smoking Can Cause Lung
Cancer And Heart Disease,
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WOMEN HAVE SPAS.

MEN HAVE
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ARE YOU READY FOR
THE ULTIMATE EXPERIENCE?

WWWVAPORNATIONCOM

#1
Rolling Stone: July 2, 2015







Scan to visit the World ;
= of Newport Pleasural® SURGEON GENERAL'S WARNING: Cigarene

Smoke Contains Carbon Maonoxida.
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( People: April 2013; December 2013
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ELECTRONIC CIGARETTE

With no ash, no odor, and an unmistakably rich taste,
v blu is everything you enjoy about smoking without the
bl things you hate. You control when and where you
U want to smoke. Take back your freedom with blu.
|

i blucigs.com

]8 + I | CALIFORNIA PROPOSITION &5 Warning: This Fmdul:f contains nicofine, a chemical known fo the stole of Caldormia
on }(’ | to couss birth defects ar sther reproductive hamm.

19
Rolling Stone: May 2012
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CIGARETTES

TOBACCO AND WATER

* 100% ADDITIVE-FREE
NATURAL TOBACCO

R

Mo additives in our tobacco
does NOT mean a safer cigarette.

, TRY 2 PACKS FOR $2.
SURGEON GENERAL'S WARNING: Smoking Tr¥nmer|can5p|'|tnum
By Pregnant Women May Result in Fetal 1-800-435-5515
Injury, Premature Birth, And Low Birth Weight. - I

Crtter for twe 1 or §17 Gifl Carlilicates paod (oward ary Natural Amariean Spirit pack or pauch prechass {excledes 1500 Gns). Nod I be ueed in conjunclion with any oBer ofar. (fer restriced
1o U.5. smokers 71 years of ape 2ad older, Limit one gHler per persan per 12 month period. Offes veid in MA and whete probibiied, Other restriclions may apply, Offer expives 123113,
Matural American Spinit® ts & regisiered trademark o Santa Fe Halwral Tobaceo Co. © SFNTC 2 2R3
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CIGARETTES

A SURGEON GENERAL'S WARNING: Smoking
== By Pregnant Women May Result in Fetal
CIGARETTES Injury, Premature Birth, And Low Birth Weight.

#1
Sports lllustrated: February 23, 2016
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Visitus et Newport-pleasuire.com
o ‘." s"“ ST SURGEON GENERAL'S WARNING: Quitting Smoking
Now Greatly Reduces Serious Risks to Your Health.

#12
Essence: October 2015
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WARNING: Smokeless
tobacco Is addictive.

SMOKELESS TOBACCO

#13
Car and Driver: July 2015
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RECHARGEABLE

+ Real Draw
+ Maximum Hit
Big Flavors
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Entertainment Weekly: February 19/26, 2016
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SETTLE FOR
NOTHING LESS

HAND ROLLED » NATURAL LEAF CIGARILLOS
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SURGEDN BENERAL WARNINE: Tobacco
Smoke Increases The Risk OF Lung Cancer
And Heart Dizeasze, Even In Monsmokers

WWW. THEKINGCIGAR.COM
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Philadelphia Weekly: October 8, 2014
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Smell as Good
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No additives in our tobacco
does NOT mean a safer cigaretle.

TOBACCO AND WATER

~ 100% ADDITIVE-FREE
NATURAL TOBACCO
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Injury, Premature Birth, And Low Birth Weight.
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On a piece of scrap paper, have the students brainstorm ways they
could use the tactics tobacco companies use to send the opposite
message — that smoking is a dangerous activity. Have the students
put their names on this paper. Keep these ideas for a later lesson.

NOTES

TOTAL TIME: 5 minutes
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